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The VP nominee A home sale in
owns homes in Vail, Colo.,
California and D.C. sets a record.
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KITCHENS

PENDANTS: $1,400 EACH

30 FEET OF CABINETS FOR
_______ EXTRA STORAGE: $40,000

, PENINSULA AND OTHER
COUNTERTOPS: $12,000

® TOTAL COST: $175,000 =N

sense of calm, using more wood and softer color palettes than in
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Homeowners are creating interiors that offer a

The Dream Home o
Is in the Details

Post-lockdown, many homeowners are choosing down-to-earth
kitchens, playful laundry rooms, well-furnished outdoor spaces

the past. This kit-chen was one of the most popular on Houzz this year.

HOME OFFICES

o

OUTDOOR SPACES By Auna Drzik

here is an upside to spending
more time at home: research-
ing your dream house, down
to the cabinet handles.

To decipher what dream
home means in a global-pan- . SIMPLE

WHITE WALLS

FIREPLACE: $6,500

demic world, Mansion asked the editors of
three house-centric websites—Houzz, Deco-
rilla and The Real Houses of 1G—to identify
their most popular images from the first
half of the year. We examined photos that
home-décor followers are clicking, liking
and scrolling through to better understand
today’s trends.

The verdict? It’s in the details.

People simply have more time and are go-
ing to greater lengths to plan out, and to
seek inspiration for, their dream home, says
Kate Rumson, founder of The Real Houses of
1G, a home-and-design Instagram account
with 2.4 million followers. Many are in the
process of building their homes, she adds,
and they are committed to making perfect
choices, no matter how small. Questions
about wall colors, window treatments and

Pleaseturntopage M8

FIRE-PIT TABLE: $7,000
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Dream Home

In the Details

Continued from page Ml
at appear in the back-
ground of photos she posts are
frequent fodder. “My followers do
care about every detail,” she says.
These days, many are ushering
in brass-adorned kitchen cabinets
and high-contrast living rooms, and
are rethinking office areas. They
seem to be saying goodbye to the
all-white kitchen, acoustically chal-
lenged open-floor plan and un-
equipped outdoor space.
Homeowners also are moving
away from a single style of home
throughout—be it contemporary or
farmhouse—toward mixing and
matching décor elements, says
Houzz editor Anne Colby.
The company had a 58% surge
in demand for home-renovation
£and design professionals in June
52020, compared with June 2019.

(PHOT!

§C0nstruction costs for
Yhigh-end homes rose to
£5700 to $900 per square
gl'oot in 2020, to date,
scompared with $600 to
£$800 in 2018, says
zarchitect William Duff.

ITE (DESIGN &

“We've seen particularly strong

Z interest in major outdoor proj-
éects,” says Ms. Colby.
& Today’s homeowners are mind-
§fu] of overall size, choosing realis-
2 tic footprints. “We’re not in a pe-
'griod of economic optimism...the
» dreams are somewhat different,”
gsays Catherine Wallack, an archi-

tectural archivist at the University
= of Arkansas and a trained archi-
Ztect. “The marketed dream home
% is something that’s aspirational,
Zbut it's possible.”
In the spotlight: the home office.
Homeowners want versatile,

Esliding or pocket doors.
%  They are interested in the no-
Ztion of separable space—having the
S option to be part of the living
Zspace, says San Francisco-based ar-
§chitect William Duff. In some in-
2 stances, families request two or
Emore nooks to accommodate quiet
gmas for everyone in the home, in-
g cluding children needing space to
2 do classwork. In past projects, he
< says, home offices were set upina
Espare bedroom as an afterthought.
£ Overall, construction costs in
22020, to date, are $700 to $900 a
s square foot, compared with $600
=to $800 in 2018 for high-end
Shomes, says Mr. Duff. “People may
g spend more money on elements of
& their homes because they are
zvaluing them in a different way,”
Zhe adds.
% He says homeowners are upping
spending on areas that don’t have
< a wow factor for visitors. They

want top-of-the-line HVAC sys-

MANSION

%] SEATING AREAS The rooms have a palette of textures
rather than of colors, mixed styles, color contrasts.

Vintage sconces: $225 each
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Fireplace: $3,000
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creased interest on her Real
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says. Daring wallpaper choices,

tems, in an effort to make indoor
life safer and more comfortable.
Other choices are solid-wood doors
for quiet, and custom, built-in stor-
age throughout for more space.

Houses Instagram account for
utilitarian spaces, including the
laundry room, mudroom and
walk-in pantry. These private ar-
eas are getting a makeover for the

funky floor tiles and thoughtfully

chosen wall sconces or chande-
liers help these smaller areas feel

more playful.
“They are spending a lot of

Couches: $4,500 each

want to make them functional and
beautiful,” she says.

Meanwhile, the dream kitchen is
getting more down-to-earth. Popu-
lar photos show soft greens and
browns, with wood accents that

Ms. Rumson has noticed in-

benefit of families, not guests, she

time in those rooms, and they

complement brass or mixed-metal

TIPS FOR HOW TO HANDLE A LABOR OF LOVE

Decades after falling in
love with California wine
country, Gordon Rudow,
decided to build his dream
home in Napa. It took four
years to perfect the
4,000-square-foot, prefab-
ricated, modular 1950s de-
sign—at a cost of $4.75
million. He offers tips on
organizing the process:

Start with a concept

Mr. Rudow, working with
Jennifer Jones, founder of
Niche Interiors in San

Francisco, had what he
called his brand words—
luxury eco-resort spa—to
guide the design process.
“Every choice we made,
we shared the same fil-
ter,” says the leadership
consultant.

Decide on must-haves
Rudow and his wife, So-
phia Rudow, who live
with their two school-age
daughters, opted for nat-
ural wood throughout. It

took months for them to ments, and

find a hypoallergenic
couch without MDF ele-

a latex mat- tion system.

»o

tress. They also installed
a $100,000 water-filtra-

Customize

For the Rudows, it was
about perfecting form
and fit. The couple went
so far as to measure the
length of their thighs to
tailor built-in seating
around the fire pit; cus-
tom indoor couches con-
formed to the same mea-
surements. The team also
studied the sun to deter-
mine the best angle for
the outdoor canopy. “"We
belabored every one of
those measurements and
geeked out on them,” he
says.
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Built-ins: $2,500

" KITCHENS Both kitchens are large but with smaller gathering spaces. They have open
shelving and contrasting colors rather than all white.

| UTILITY ROOMS This laundry room has luxury
finishes, including marble countertops, as
homeowners choose to give their functional
mudrooms and pantries a more refined look.

fixtures. Light-colored oak shelving
is another common accent.

“All-white is less popular,” says
Ms. Colby, whose site now has
more than 20 million images. “Peo-
ple are leaning toward a two-tone
or three-tone kitchen.”

San Francisco interior designer
Caitlin Flemming designed a two-
tone kitchen that was popular for
its simplicity. She used Farrow &
Ball’s Pigeon paint for some of the
brass-adorned cabinets, then in-
stalled a plain white quartz coun-
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tertop instead of one in veined
marble. “It is all flowing together;
sometimes marble can be a little
distracting,” Ms. Flemming says.
Bathrooms are getting their own
updates by blending neutral colors
with interesting textures to make

Tiles: $5/sq. ft. -

| BATHROOMS Colors are neutral. The same tile is on the floor and walls, and
sinks are single-basin with lots of storage. Exposed wood gives a spa feeling.

Py

small spaces seem bigger, says
Stephanie Fryer, a Newport Beach,
Calif., interior designer. In one of
Houzz’s most popular photos, Ms.
Fryer hung a painting above the
toilet and expanded the shower tile
to the entire bathroom to create a

CLOCKWISE FROM TOP LEFT: DECORILLA DESINER FRANCIS D./DECORILLA; NATE FISCHER (DESIGNYRYAN GARVIN (PHOTOGRAPHY); DECORILLA DESIGNER, SONIA C/DECORILLA

cohesive modern space. “It makes
it more like a room than just
where to use the toilet,” she says.
When it comes to dining areas,
homeowners are focusing on
statement lighting or modern
Pleaseturntopage M10
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Cabinetry: $15,000
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Continued from page M9

wood elements that give a pol-
ished feel and set the spaces
apart visually from the kitchen,
adds Devin Shaffer, lead designer
at Decorilla, a company that of-
fers 3-D renderings and product

suggestions.

Average project costs rose to
$1,205 this year, to date, com-
pared with $990 in 2019, because
people are renovating more
rooms, he says.

Living and dining areas are us-

ing high-contrast black or blue el-
ements, says Ms. Colby. The wall
color has switched from darker
hues to simple whites.

The pandemic is influencing
the outside of the dream home,
too. Favored outdoor spaces have

DECORILLA DESIGNER, CORIME M./ DECORILLA ‘

DINING AREAS Eating areas are getting more distinct from the
kitchen. Rooms are crisp, with statement lighting.

OUTDOOR SPACES Elaborate outdoor areas of natural materials have

"“.'.. 3 .*;

décor and lighting that wouldn’t
be out of place indoors. Covered
cooking areas with built-in grills,
fire pits with comfortable seating
and dining areas are making it
easier to relax or to work outside.

“The patio and the deck are re-
ally just another room in the
house,” says Ms. Colby.

Many homeowners are asking
for easy-to-open walls that can
create indoor-outdoor spaces to
bring in fresh air and make it eas-

comfortable seating and dining areas for seasonal use

B

= »[/__‘_,,_, 2

ier to entertain during a pan-
demic, adds Mr. Duff.

For most families, the idea of a
dream home shifts with their val-
ues and goals, adds Lindsay T.
Graham, a researcher at Univer-
sity of California Berkeley’'s Cen-
ter for the Built Environment.

“That notion of I'm going to do
this once and it's going to be done g
is kind of a misnomer,” she says.
“We grow, so our spaces are going
to grow.”

ACY ZARIN GOLDBERG (PHOTOGRAPHY); DECORILLA DESlGIﬂ. MLADEN C./DECORILLA (DINING ROOM)
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