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LATER, WEEKLY REELS TRENDS

You can also sign up to their newsletter where
they will send you updates weekly.

https:/later.com/blog/instagram-reels-trends

—

Forenterprise brands  ~  Forcreators ~  For i = e

What are the Trending Reels on

Instagl'am? — October 2026 Never Miss a Trend
Again
Roundup Join over 1 milion marketers to get

social news, trends, and tips right

Discover the hottest trends on Instagram Reels this month. Crenies

Email Address

Trend: Not all angels are in heaven — 55) Y Uoedivg oemais
October 16,2026

Trend Recap: Not all angels are in heaven... some are [insert your

whole personality here]. Swap the ending for something that fits your

job, your quirks, or your everyday chaos. Small business owners and
creators, it's @ good one for you.

Audio: Original audio

. thepowerrecruiter
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LATER, TIKTOK TRENDS ROUND UP

You can also sign up to their newsletter where
they will send you updates weekly.

https://later.com/blog/category/social-media-managers

Content

Introduction

TikTok Trends: October 2026
TikTok Trends: September 2026
TikTok Trends: August 2026
TikTok Trends: July 2026
TikTok Trends: June 2026
TikTok Trends: May 2026
TikTok trends: April 2026
TikTok trends: March 2026
TikTok trends: February 2026
TikTok trends: January 2026
TikTok Trends: December 2025
TikTok Trends: November 2025

Conclusion

Pubiished October 16, 2026

Every other week, we'll update this resource with the
top TikTok trends heating up on the feed, what they are, and how you
can incorporate them into your strategy.

FYI: With Later Link in Bio you can create a custom landing page
that turns the link in your TikTok bio into a home with all of your
important links. Create your free link in bio account today.

Turn your TiIKTok followers
into customers witha
custom Later Link in Bio
page.

Getyour free linkinbio —

What's Trending on TikTok? —
October 2026 Roundup

Discover the hottest trends on TikTok this month.

Trend: My reaction — October 16,2026

Trend Recap: Your face is the ranking system. Pick something from
your niche, then give your honest opinion using only facial
expressions. Super easy to film, and it gets people arguing in the
comments.

Never Miss a Trend
Again

Join over 1 million marketers to get
social news, trends, and tips right
to your inbox!

Email Address

) Loading form...
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TIKTOK CREATIVE CENTER

you can checkout best performing ads,
trends, and hashtags.

https://ads.tiktok.com/creative/creativeCenter/trends

Browse what's
trending now in

Hashtag
Discover new trends on TikTok through
hashtags

Rank Hashtag Posts & Views

#tiktokscaryhorrorcontest 735K 312.2M

Find what performs well on TikTok and bet

engage with your audience.

Trends Creator

— @23

See analytics
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INSTAGRAM CREATORS ACCOUNT

they give you tips on manging your socials
but also shares other peoples content thats

trending
https:/www.instagram.com/creators

creators @ -

Instagram’s @Creators

3,254 posts  23.4m followers 365 following

Community
A creator’s guide to Instagram... by Instagram
(2 meta.me/metaoneforcreators and 1 more
@ creators

e@‘a Followed by jordandanelleridge,

& rufflesandrenos2 and 48 more

Following v Message

Ch ®] dh e,

Made With E... Tips and Tri... Ranking Monetization

o ®
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INSTAGRAM ACCOUNTS

A few accounts thta post mostly about
trending content

1410
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{ thekatelynrhoades &
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SLL4L. ..
MY HOT TIP
_ _ | have an account that | don’t post on but just
Jrends usually find themselves on TikTok save a bunch of inspo down for trends etc as |
BEFORE they then come over to Instagram

know they will eventually hit Instagram.

| don't know what
my job title is
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//@Mh/ s Yronod [ODAY on [iklok.

A trend | haven’t seen on instagram yet

BUT 100% will be there by end of week.
Why is it a trend?

Because this song is NEW (housewife by Tate Mcrae)
meaning not much content is using it.

Mia McGrath | Frugal Chic® ®Photo
Reminder you can be multiple things "+
Don‘t let anyone put you into a box #ambitio ...

J1 Contains: Housewife - Tat...

Home Shop . Inbox
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5 signs to worth watching

e Repetition: Are multiple creators starting to use the same format, audio or concept?

e Speed: Are new versions appearing within days rather than weeks?

e Adaptability: Can the concept work across different industries?

e Engagement: Are people sharing, tagging friends or commenting that they want to try it?

e Momentum: Are newer versions still performing well, or did one original post get all the attention?

/][yam Can Say Yyées 210 Z;-S 0/2[4252, - 4&2_/0 an Zye On /72.

/][yam sw}/yes o ¢-S 0/[ tese - Sz/mhj fm[em[/;z/,' biewe Yo create your own versioa.
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Emerging: The early
discovery stage

A handful of creators are
experimenting with
something new. There's little
repetition, but early signs of
interest.

Emerging Growing

Growing: The sweet spot

You're seeing the same
concept appear more
frequently, but it hasn't
flooded your feed. This is
usually the ideal time to
participate.

Peak Declining

Peak: Everyone's doing it

The trend has reached
mainstream popularity. It can
still perform, but you'll need

a particularly strong or

original angle to stand out.

Declining: The moment has
passed

You're seeing the same
versions over and over,
engagement is slowing, and
people are starting to joke
about how overdone it is.
Usually time to move on.

MODULE FIFTEEN
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Reading the Numbers

A trending audio with 100,000 uses isn't necessarily better than one with 2,000
uses. What matters is how quickly it's growing, who's using it and whether the
content is still performing.

Audio usage How many Reels or TikToks have used the sound?
Growth speed Is the number of uses increasing noticeably over 24-72 hours?
Recent performance Are the newest videos still receiving strong views and engagement?
Creator diversity Are different creators and industries adopting the trend?

Engagement quality Are people sharing, commenting and tagging others, rather than just liking?
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QUICK TEST!

Imagine you've discovered two trending audios on Instagram. Which would you
use?

Audio A
150,000 uses. 2,000 new uses over the last 48 hours.

Audio B
4,000 uses. 3,000 uses over the last 48 hours.

Audio B is the stronger early-trend candidate.
It has grown by 300% from its starting 1,000 uses, compared with
approximately 1.4% for Audio A. That's a much stronger growth signal.
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YOUR PLAYBOOK PRACTICE

Take 10—15 minutes to practice:

e Create a Trend Folder:
Head to TikTok and create a saved collection called "Trend Radar" to save emerging audios,
hooks and content formats.

e Spot the Potential:
Find 3 content trends you haven't seen all over Instagram yet. Check their audio usage, recent
engagement and whether other creators are starting to replicate them.

e Make Your Move:
Choose one trend, adapt it to your niche and post your own version before the end of this

week. (Maybe the one | shared!)




TURN THE PAIGE
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NEXT UP: CONTENT PLAN THAT CONVERTS
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