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PROS CONS

-Speeds up processes -Obvious copy style
-Allows automation -No human touch
-Quicker research -Everyone has access to it

YOU have to have the idea. Then use Al to execute it.

SR

If you're asking Al to come up with all
your ideas, it will be whats already out
there so its not original.

This is where you still need to use your
creative brain.

If you stop using this, eventually it will
stop working well all together.

[ use /77}[0&' Copy ﬂ/ea/é/;lj, researct, /majes & Mac/éo;fs
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BEST TOOL FOR COPY
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ChatGPT D

Quick, and easy to use but can sound robotic and obvious its CHATGPT.
(&, New chat

Use for:

Researching competitors

B3 Projects SEO

Captions (but you must tweak)
Content copy

(Q Search chats

¢ Codex

«»+ More
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Upgrade your plan
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20 15 R 89 - Usage pricing

Lrenti Wha Pulll daeie sl e e W done with Al Tor Besamis Manimice pins producivity P — P—

e L £ adwarnd rodels o wark Everyiiing b My P T —

0 e LB S 0 Unierted cone chad aned uploady A e g (han Pl @ Aivied s wal sosrliy s
i Edeereed rrage preaton wih Thdng G e mage, veleta, a5 dali BhalyEi B Wardar Pog model I O P——
D Ot sty e oas Chath e T D Masmam soess 1 Coden B0 Tak denen itis voud g —
) Comdes 0lieg mpena 3 Cooes codeg sger B Masem deep ewean [ W TP P P T—

o Nt
L P ] 5 Voo e tear bus progects & cwalom 68Ty Bo Uslesbed core chal

" (b e o e st AR, paturty

£ vomcn a0 ountes Gty %) Advered seoerny wah B0, WIA, & =ere bt Ul e Paitel smage Crealion ’

ki Pabmods, g b C] S eaar

@ tviency basit i dals savee used lor iraming I Sdamarvasm maeveiy sl oonie ¥ - i

(57 v Fossd wast Pew. Doy 80 s 0 eirbeldl O e



SOCIAL MEDIA MODULE TEN

HOW IT USE:

ChatGPT D You come up with the idea, then ask it to execute.

(&, New chat When using it for copy, | like paste old emails / captions into the tool
to show it my brand tone so it stays consistent.

Q' Search chats | will then tell it to execute an email / caption / copy following my

3 Projects brand tone.

¢ Codex When carrying out competitor research, | drop their website &

Y social media into the tool to ask it to analyse. Links help!
++ More

For SEO | research whats being highly searched using Google
Trends, then ask ChatGPT come up with Meta Description / Page
Titles / ALT text aligning with your industry etc.

| also like to use it to help me reply to awkward situations/messages

AL/AS  readd 2/4"0'454 the
/;1}[()”9!40174(:)% s j/;éh you. s nof

alnsoys correct.
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YOU DON’T WANT IT TO LOOK OBVIOUS SO LOOK OUT FOR
ChatGPT D OR REMOVE:

(& New chat « The — em dash.

Q' Search chats « The 3 short sentences one after the other:

(3 Projects “Some buy from trust.

Some buy from overwhelm.
(¢ Codex Some buy from expertise*
=+ More

o “It's not xit's Y.” pattern.

e Not X. Noty. Just Z.

o Question, then answer. “The Result? Devastating.”

« “But here’s the thing...”

« Buzzwords: Game-changer, move the needle, elevate.

e “Read that again.”
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BEST TOOL FOR IMAGES

/hm'/ Mac/éuzfs
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ChatGPT D

(&, New chat

When using it for Mockups/Images, | take images from Pinterest

(Q Search chats _
and ask it to recreate.

B3 Projects

6 Coc Best for faceless images (without seeing models faces etc).
Codex

ves More IT MUST CREATE SOMETHING ORIGINAL.
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/maje Creation EXam/o{é,'

Oflj/;uoz/."

Change the coffee 1o a green matcha. Lay the rhode peptide next to
the coffee, ensure the sizing is correct against a coffee, its a small
10mi product. Change her trousers to a pastel green and her jumper
to pastel pink

[le wwore you
et back ancd
/(wzrﬂw ) |
worse Yhe 7@01//27)/
jezls

= Ask anything

You MUST céahje e /;vzozje In

Some wWay 2[0 wm%é /2'Z c)r‘j/;qoa/.



SOCIAL MEDIA MODULE TEN

M(‘)Céwf’ E’onwzf/é..'
Or‘/j/;.a(."

g T eE ey o peEcorE fpwry Trarge T aw! “ftee
Eebmuty et Belkprad” b ey e Werieteg” TFery S a
b naed el bl Bet bR fois ERaeE f wer "TALNT
charvm o Tl PLASBOOE" r el Boid ot e el Coioar =i

Tk wtd T mEE [ et

Where beauty meets brilliance

SWaAN

CPdege T Lt B 0AT 0] Tk TONERR BRR L 1T T TN D
Tlmreg k] P WASrERtTR T ERE ey TG  T ue

ﬁ_uaﬁmﬂaﬁ-hﬂ' 4

A

[le wwore you

20’//7[ éacé w»m'{
/[c:)W"ZZZL/ e |
worse 24\@ 7‘%01//22)/
j@fs

)/0/4 MUST clmhje 24\2; /;vmzje In

Q@ Some way Yo mmake i rﬂ‘j/;mz(.



SOCIAL MEDIA MODULE TEN

[':Xath/lf[éi © /;vmzjes /

Yo

Loave crzm_./ep/
/gmh//%j /Dva ects

O ing

i want to create a brand activation pop up store for a brand i'm
desinging, i want to use this as inspop. first, instead of gingham
pattern over everyhting, | want blue and white stripe in these codes
HEX: #fffefc & HEX: #a3c2e5. then instead of the prada logo, | want
the rootina logo in the shade #f5e8¢3 and then lights behind it so it
looks like it comes away from the wall with lighting placed behind.
then i want to remove the chaairs completely and make it look more
like a bathroom set up. so i want to sinks, with 2 round mirrors above
them, a blue hand towell next to each sink, and then in the middle of
the sinks, a double shelf of the attached rootina sculptor product,
make sure everything is the right size propartion and locks real life
with real textures

Show lass ~
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Creation
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remove the gilda logo in the butter and add TINKE logo attached
instead, make sure it keeps the butter texture but also looks liek the
logo so its embedded into the butter

0/"3/;101/

Creation

MODULE TEN
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ChatGPT D

(& New chat

Q. Search chats o Anana 2 € production-ready visuals
_— at scale
B3 Projects

(2 Codex
*++ More
CHATGPT FOR PROMPTS. NANO BANANA FOR IMAGES WITH MODELS. [te f/éas.'

Use for:
| ma g es Al Professional Gustom Business
Videos £73=.,
Music . . |
Voiceovers

dits shared across Al products &
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ChatGPT

(& New chat

Q. Search chats
B Projects

(2 Codex

«»+ More

« Upload the bottle/product photo to nano banana

« Upload this inspiration image to nano banana

Pro mf{

dy visua!s\

B R e

Ultra-realistic luxury beauty campaign portrait of a young woman with long, smooth dark brown hair, eyes
closed, holding a matte black minimalist haircare bottle close to her face with both hands. Soft warm
studio lighting with a creamy neutral beige background, intimate editorial compaosition, shallow depth of
field, subtle skin texture, glossy healthy hair with natural waves, calm sensual mood, high-end clean
beauty aesthetic, muted earthy tones, cinematic softness, minimalist luxury branding on bottle,
photorealistic skincare/haircare ad style, centered close-up framing, soft shadows, premium magazine
editorial quality, shot on medium format camera, 85mm lens, f/2.0.

If you want it even closer stylistically, you could add:

inspired by Scandinavian luxury beauty campaigns, organic textures, Aesop / Crown Affair [ Zara
Beauty visual language, understated elegance, tactile matte packaging

And if Nano Banana responds well to structure, this version is tighter:

Subject: woman with long dark glossy hair

Pose: eyes closed, holding bottle gently against cheek

Product: matte black cylindrical beauty bottle with minimal typography
Lighting: warm diffused studio light, soft shadow falloff

Mood: intimate, calm, sensual, luxurious

Color palette: warm browns, taupe, charcoal black, cream

Style: luxury beauty editorial, photorealistic, cinematic, shallow depth of field
Camera: medium format, 85mm, f/2

One sneaky detail that really sells this look:
“natural skin texture, not over-retouched” + "soft film grain" tends to help avoid the plastic Al beauty-ad
look.

(6 S PR

MODULE TEN
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BEST TOOL FOR VIDEOS

Thii ome i a (#le Affculd to porfect
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ChatGPT D Midjourney

Z,
(& New chat @ Explors
(Q Search chats

B3 Projects

¢ Codex G4 Edit

+++ More

famn]

Organize

TAKE YOUR CHATGPT IMAGE OR PROMPT & UPLOAD TO MIDJOURNEY TO GET IT TO ADD MOVEMENT

Use for:

Short videos /Z\é f/mqs.'

]

Basic Flan Standard Flam Pro Flan Mega Plan
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Video 1w
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please animate this image to make the girls walking
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/[M 4 /Qee/ Creative.

Used Pinterest to gather creative inspo.

Used ChatGPT to re create the images.

Used ChatGPT to create multiple prompts for each short clip.
Created the clips in MidJourney.

Put the clips together in CapCut.

| thenaildates @ | Follow

Being served something magical...,+

Add comment...
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YOUR PLAYBOOK PRACTICE
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YOUR PLAYBOOK PRACTICE

Take 10—15 minutes to practice:

1. Choose your Platform

| recommend ChatGPT & one other. Either MidJourney or Nano Banana.

2. Practice putting your logos onto visuals

» Use Pinterest as inspiration and begin creating pin boards for mockup styles.

3. Create movement

* Practice turning static images into videos using either MidJourney or Nano Banana.




TURN THE PAIGE

ah/][b[/a/«/ 74&2. /9/&)’/3004’

NEXT UP: UNDERSTANDING THE IMPORTANCE OF SEO



	Using AI in Marketing
	PROS & CONS OF AI IN MARKETING BEST TOOL FOR COPY BEST TOOL FOR IMAGES / MOCKUPS BEST TOOL FOR VIDEOS
	PROS & CONS OF AI
	It’s not all rainbows and fairys
	PROS
	-Speeds up processes -Allows automation -Quicker research

	CONS
	-Obvious copy style -No human touch -Everyone has access to it


	YOU have to have the idea. Then use AI to execute it.
	If you're asking AI to come up with all your ideas, it will be whats already out there so its not original.
	This is where you still need to use your creative brain.
	If you stop using this, eventually it will stop working well all together.


	I use it for: Copy tweaking, research, Images & Mockups
	BEST TOOL FOR COPY
	Keeping it simple...
	Quick, and easy to use but can sound robotic and obvious its CHATGPT.
	Use for: Researching competitors SEO Captions (but you must tweak) Content copy


	The plans:
	HOW IT USE: You come up with the idea, then ask it to execute.
	When using it for copy, I like paste old emails / captions into the tool to show it my  brand tone so it stays consistent.  I will then tell it to execute an email / caption / copy following my brand tone.
	When carrying out competitor research, I drop their website & social media into the tool to ask it to analyse. Links help!
	For SEO I research whats being highly searched using Google Trends, then ask ChatGPT come up with Meta Description / Page Titles / ALT text aligning with your industry etc.

	I also like to use it to help me reply to awkward situations/messages

	ALWAYS read through the information it’s given you. It’s not always correct.
	YOU DON’T WANT IT TO LOOK OBVIOUS SO LOOK OUT FOR OR REMOVE:
	The — em dash.
	The 3 short sentences one after the other:
	“Some buy from trust.  Some buy from overwhelm.  Some buy from expertise“
	“It’s not x it’s Y.” pattern.
	Not X. Not y. Just Z.
	Question, then answer. “The Result? Devastating.”
	“But here’s the thing...”
	Buzzwords: Game-changer, move the needle, elevate.
	“Read that again.”

	BEST TOOL FOR IMAGES
	And Mockups
	When using it for Mockups/Images, I take images from Pinterest and ask it to recreate.
	Best for faceless images (without seeing models faces etc).

	IT MUST CREATE SOMETHING ORIGINAL.
	Image Creation Example:
	The more you edit back and fourth, the worse the quality gets
	Original:
	You MUST change the image in some way to make it orginal.
	Mockup Example:
	The more you edit back and fourth, the worse the quality gets
	Original:
	You MUST change the image in some way to make it orginal.
	Examples of images I have created for Branding Projects:
	Orginal
	Creation
	Examples of images I have created for Branding Projects:
	Orginal
	Creation
	CHATGPT FOR PROMPTS. NANO BANANA FOR IMAGES WITH MODELS.

	The plans:
	Use for: Images Videos Music Voiceovers
	Upload the bottle/product photo to nano banana
	Upload this inspiration image to nano banana

	Prompt
	BEST TOOL FOR VIDEOS
	This one is a little difficult to perfect
	TAKE YOUR CHATGPT IMAGE OR PROMPT & UPLOAD TO MIDJOURNEY TO GET IT TO ADD MOVEMENT
	Use for: Short videos


	The plans:
	Example prompt:
	Having an image for a starting point does help create a better outcome
	Original:
	Creative:
	full Reel Creative:
	Used Pinterest to gather creative inspo. Used ChatGPT to re create the images. Used ChatGPT to create multiple prompts for each short clip. Created the clips in MidJourney. Put the clips together in CapCut.

	YOUR PLAYBOOK PRACTICE
	Action Task
	1. Choose your Platform
	2. Practice putting your logos onto visuals
	3. Create movement
	NEXT UP: UNDERSTANDING THE IMPORTANCE OF SEO



