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Posting on the same days & same time every week.
You do have to change your strategy often as people get bored quicker.
I have 4 pillars which are all series making my content easier to create

(font & colour combos, analysing brands branding, personal stories, my own work).
Each pillar has their own template style I just duplicate.
Answering the first batch of comments as soon as possible.
Adding an audio to every carousel.
Being on stories 5 days a week (BREAK DAYS ARE IMPORTANT!)
Sharing posts to stories.
Sharing my opinions no matter the disagreements (delete the negative comments).
Stopped teaching canva tips helped gain more clients with higher budgets.
Educating through visuals (moodboards/images etc) instead of just text is more engaging.
Shorter captions but SEO friendly. 
Faceless is possible but I personally don’t recommend as it is slower growth without
connection.
Selfies perform better than professional shoots but professional shoots attract clients with
higher budgets.
Aesthetics are important mixed with a sprinkle of personality (don’t confuse aesthetics
with boring)

Things that personally helped me
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TikTok feels like more of a laid back personable platform. like you're facetiming a friend.
So put the little mic away, sit on your sofa, and talk to the screen that way instead of
having the perfect set up. 
Search is also SO important for education so SEO in captions and on the text within
videos is highly important.
Posting 2 to 3 times a day at the beginning is really important to get the account going
(it’s a lot of work!) but after this you can reduce down to once a day and then even less.
Videos do better than static
Impossible tp be faceless on this kind of platform if you want to grow.

Things I learnt from managing client’s accounts
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T Aesthetics are important. The better it looks, the more clicks it gets.
AMAZING for ads and sending people to your website.
SEO is again, SO important on this platform. So always match your pretty designs with
STRONG SEO.
There’s honestly no limit to the amount of pins you post a day. You can post 1 or 10. It
doesn’t matter.
Followers don’t matter (which I LOVE!).
Start seasonal content ahead of time and ensure you’re actually posting seasonal
content.

Things that personally helped me
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Action Task
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YOUR PLAYBOOK PRACTICE

Take 10–15 minutes to practice:

Pick Your Platform

Choose your primary social platform: Instagram, TikTok or Pinterest.

Then write down:

3 things you’ll START doing based on today’s best practices.

1 thing you’ll STOP doing that could be holding your growth back.

1 metric you’ll focus on to measure whether your new approach is working.



TURN THE PAIGE
and follow The PlayBook

N E X T  U P :  H O W  T O  B U I L D  A  C O M M U N I T Y
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